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What is a quality 
publisher?

o Quality is subjective

o Spectrum from fraudulent to high 
quality

Questionable

Publishers

AAM Audited

Publishers

Fraudulent

Legitimate
(But Sourcing Traffic)

Legitimate
(With Good Practices)

Nonexistent/inflated audience Proven real audience
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What is the incentive to cheat?



4/Alliance for Audited Media

State of Advertising
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State of  
Advertising

•2.3 Trillion Zlotych –
Global advertising 
spend in 2020

•400 Million Zlotych a 
day (140 billion) lost to 
digital ad fraud

•Higher than what is 
lost to credit card 
fraud
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Why is ad fraud still a problem?

Fake sites with fake users attract paid advertising.

In May 2020, a CNBC reporter ran an experiment:

Even with current solutions, 

these sites still operate. 

Marketers waste their digital ad 

spend. Quality publishers

lose out on revenue.

Create site and copy content 

Run ads

Plug into SSPs

Purchase traffic

1

3

2

4

https://www.cnbc.com/2020/05/17/broken-internet-ad-system-makes-it-easy-to-earn-money-with-plagiarism.html
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Examples of Fraudulent Publishers
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How Easy Is It To Buy A Fake Audience?
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Stealing Content From Quality Publishers
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Legitimate Publishers Allegedly Overstating Engagement
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Advertisers Taking Notice
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What is a quality 
publisher?

o Quality is subjective

o Spectrum from fraudulent to high 
quality

Questionable

Publishers

Third-Party 

Audited

Publishers

Fraudulent

Legitimate
(But Sourcing Traffic)

Legitimate
(With Good Practices)

Nonexistent/inflated audience Proven real audience
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Publishers can stand out as quality media.
Increase revenue through increased assurance.

Internal Check

Audits serve as a layer of 

internal trust and 

assurance 

Quality Proof

Be prepared when a buyer 

asks what safeguards you have 

in place

Increase Revenue

AAM-audited domains stand 

out in direct and 

programmatic buys

“Fraud and safety are top of mind right now. The AAM (Digital 

Publisher) Audit can put you ahead. You may even land more 

campaigns with it."

– Lisa Pezzuto, senior project manager,
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Thank You


